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PERSONAL PRICING DEVICE: PROCESS FOR DETERMINING DISCOUNTS 



Customer 
scans bar 
code 



Product info and customer 
identification transmitted to Database 




Upon receiving inquiry from Device, 
Database loads that customer's data 
into Shopping History Profile for the 
product category of the scanned item. 



SHOPPING HISTORY PROFILE 
PRODUCT CATEGORY: Breakfast Cereal 



Purchases with the last 30 60 90 120 Days 




Brand 1 
Brand 2 
Brand 3 
Brand 4 
Brand 5 
Brand 6 
Brand 7 
Brand 8 
Brand 9 
Brand 10 



>- V Manufacturers determine each shopper's Personal Price on their brands by 

( applying their own discount strategies to Shopping History Profile. 



Manufacturer 

Pricing 

Formulas 



i 



Customer's 
Personal Price 
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PERSONAL PRICING DEVICE: DESCRIPTION OF DEVICE 
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Bar Code Scanner 

Customer scans bar 
codes of products 
selected from 
supermarket shelves. 



UPC Display 

Bar codes will be 
displayed here if needed 
for processing discounts 
at checkout counter. 
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Product Information Display 

Information about the product 
and the discount offers available 
are displayed on this screen. 
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DATABASE 

Device communicates with Database via wireless 
connection to receive discount offers tailored to that 
individual shopper based on information in Database. 
The result is that shopper's Personal Price. 
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PERSONAL PRICING DEVICE: REVENL1ES 




Device sold 
.directly to 
shoppers in 
supermarket for 
.S 100 or less, 
iskeady loaded 
,'with discounts 
.'porth several 
Ibes that 
jSnount. 




Size of user 
base 

determines 
value of 
Device as an 
advertising 
medium 



Manufacturers of 
Packaged Goods 



0) 



Subscription fee for 
access to data and 
participation in system. 



$ 



Personal 
Pricing 
Device 



Percentage commission 
only on sales of products 
sold at Personal Price to 
shoppers who identify 
themselves at checkout 
counter as Personal Price 
Shoppers. Includes cost of 
processing settlement of 
discounts with supermarket. 



$ 



Wave Link, LLC 



Supermarket 
receives a 
share of 
commissions. 



With an established user base 
for a handheld wireless 
device, many opportunities 
already exist for revenue 
producing enhancements to 
the Device, and more will 
become available with 
expected improvements in 
wireless technology. 
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